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Cluster A-2

SYLLABUS
B.A. ECONOMICS
III Year B.A. Programme (UG) Courses-Under CBCS
Semester - VI Paper - VIII :: Cluster Elective - (A)
Paper - VIII (A ):2- Agricultural Output Marketing

Module-1

Structure and Model of Agri-Marketing Organizations with functions: Functions of
intermediaries, Marketing Practices in Primary and secondary and terminal market, Regulated
markets, co-operative marketing.

Module-2

Marketing costs and margins, Marketing Finance. Marketing Structure of Major agricultural
commodities, food grains: Rice, and Maize. Cash Crops; Cotton, Oil Seeds, Vegetables and
Fruits, Milk, Meat and Poultry products.

Module-3:
Problems and Challenges in Agriculture Marketing - Market Yards - Support prices - Rural
Warehousing.

Module-4:

State Intervention in Agricultural Marketing, Role of Various agencies (Andhra Pradesh Agro,
MARKEED, State Department, and FCI, Tobacco Board, Cotton Corporation) and its impact on
market efficiency. Agriculture Price Commission.

Module-5:

Inter-regional and international trade in agriculture; emerging scenario of international trade in
agricultural commodities; concept of terms of trade and balance of payments,. WTO and Indian
agriculture with special reference to Andhra Pradesh .
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ADIKAVI NANNAYA UNIVERSITY
At the End of Sixth Semester (CBCS Pattern)
Model Paper -1
Cluster Elective - (A2) Agricultural Output Marketing
Time : 3 Hours] [Max:75 Marks
Section -A 5x5=25
Marks)
Answer any five of the following.

L. $DRFD0S Gy v &S I 7

2. 838) 3S H°8); &o (Terminal Markets).

3. 333 airDByQ8, £ 0BFNH DowoFrodd DHBORYI.
4 8% Wgdo Sew.

5. 35°5), & o:iré (Market yard),

6. s*J°), §'482d (Cotton Corporation),

7. 56 30 (Fo°) HGE 0.

8. ©Docd oeday ;()o;g (WTO)

Section -B (5 x 10 =50 Marks)
Answer all of the following.

9. (a) oSS soes’ aJa.ava» arg) & @49;5,)95 QerdeSo Jaty sPEsPO
DHBohoc.
(or) (b) DO aH H°B) ok &° VIS Do F G 380w,

10. (a) H55J°a% $°3)0h Do 28 TR0 FrakVIW..
(or) '(b) DG 588 H0BoI Tredasy Dotvw) HPG) & JT°) 0 (1°8y 3o At HW.
(F67) DD HE°S SfBIaD SWPHe© G o Doy e°D) DdBochatw.

11.2) S0HI A JrG)Boff Gd) DIV DHBOD HBIT T L WPDOLYHW.
(or) (b) Traoe Agoh SHBLOP 8 D50 TeaKVB.

12. (a) S5OI0H SO LoD {8y Toak0Hw.
(Or) (b) &5°0)&5 a»m&% LIPDB0 BD DG B0 B T°8 HaPT Y
drba DHBoIoG.

13. (2) 08085 D 52" Go®ED 268 JEHI AL Goiop WTO HarBan
383 0RDE.



(or) (b) grodaD batw eodgrdah JTYICoeS” SfSFab ISP Tedago HBD
D980 SW.
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